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Group international volunteering
programme
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Local volunteering programme
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Facts about millennials...
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Allow participants to learn from others,
and broaden the social network of the
corporations
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Loyal staff who have worked in the
company for more than 5 years, who
might show fatigue symptoms

programme
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Programme can be custom-made
depending on business vision and
needs.
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Young Millennial employees who have
potential to become management
level
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Chance to let employees to have a
glimpse of team volunteering without
leaving the country
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Suitable for all employees and their
families
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Volunteering
Company Award
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'Purpose is that sense that we are part of something bigger than ourselves, that

T#¥% Get inTouch! O\ %(é\ -

]
ERNENEEEEH17TRBEIEREIEARE %
voltra_hk

we are needed, that we have something better ahead to work for. Purpose is what
creates true happiness:

Flat A, 15/F, Success Industrial Building, 17 Sheung Hei Street, San Po Kong
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(+852) 2683 5900 info@voltra.org www.voltra.org VolTra $it¥ f voltrahk

Mark Zuckerberg, co-founder of Facebook, 2017
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WHY VOLTRA?
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Millennials (GenY) refer to those who were born between 1981 to
2000. They are about to shape the demographic and development of
the workforce in the upcoming decades. A recent article published
on Forbes pointed out that in three years' time, millennials will make
up roughly half of the workforce, and by 2025, it grows to 75%. The
implications? If your organisation does not have what it takes to
retain and develop millennial talents, you might face a human
resources crisis very soon.

Leading corporations stand out by focusing on 'purpose’ but not
'profit'. Similarly, millennial talents stay at a workplace when they
found their own inspiring ‘mission’, instead of purely earning the
‘commission’.

Different researches suggested two key ways to handle the issue: to
cultivate volunteering culture at workplace, and to let your talents
travel with a mission. At VolTra, we aspire to integrate the power of
volunteering and traveling. We develop trust and inspire people,
which will in turn co-create a bright future for you, your business and

your millennial talents.
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Details on group volunteering programme
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Some of our partners:

Google / Uber / Hong Kong Airlines Z 2= / Canon (EREEFEER/AF] / CLP HhIEE )FR/AF /
Credit Suisse fi LH{S 84T / Sasa ¥5¥% / The Peninsula Hong Kong Z 4 EifE 655
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VolTra has organized sundry of
cross-sectoral events in the past
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Corporate volunteers’ feedback
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‘| have never imagined the level of satisfaction that
r | had when | volunteered with my co-workers!
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"Alone one can do so little, together we can do
much more. As a team, we flourished and
constructed a large back garden for the

community!"
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‘Compounding our efforts with the contribution from

previous workcamps, it does shed lights on what we
A can actually achieve and give back to our society.
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Enhance corporate reputation
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2. Hot destinations
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Retain Millennial talent
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Develop team morale and loyalty

Be a part of the international

volunteering movement



